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Customer
ID

Gender

Location

Login Frequency
(per month)

Purchases ($)

Last Purchase
Date

Loyalty Points
Earned

Loyalty Points
Redeemed

Feedback
Score (1-5)

Engagem
ent Level

Preferred
Channel

Campaigns
Responded To

Subscription
Status

1001

New York

8

1200

2023-05-15

300

IS

High

Email

w

Active

1002

Los Angeles|

650

2023-05-20

50

Low

SMS

Active

1003

Chicago

(%]

900

2023-04-10

180

Medium

App

Inactive

1004

Houston

=
o

2200

2023-06-01

450

High

Email

Active

1005

Phoenix

750

2023-03-25

100

Low

Social Media

Inactive

1006

Philadelphig

1050

2023-04-30

250

Medium

Email

Active

1007

San Antoniqg

400

2023-02-18

20

Low

SMS

Inactive

1008

San Diego

1750

2023-06-05

High

App

Active

1009

Dallas

1300

2023-05-10

High

Email

Active

1010

San Jose

800

2023-04-22

Medium

Social Media

Active

1011

Austin

700

2023-03-15

Low

App

Inactive

1012

Jacksonville|

1450

2023-05-25

High

Email

Active

1013

an Francisc

650

2023-04-05

Low

SMS

Inactive

1014

Columbus

2023-05-30

Medium

Social Media

Active

1015

Fort Worth

2023-04-15

High

Email

Active

1016

Charlotte

2023-03-10

Medium

App

Inactive

1017

Seattle

2023-06-08

High

Email

Active

Denver

2023-04-01

Low

SMS

Inactive

Washington

2023-05-12

High

Social Media

Active
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Business
Understanding @y Data Understanding |_——:> Data Preparation

x ) Scalability and Expansion

Enabler of Advanced

Deployment p— Evaluation <— Modelling il Capabilites

Insufficient
Processes

Lack of
Knowledg

Data
Overload
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Reflect

(being aware)

/- Formulate
-/ (deciding & creating)

Examine
(analysing & evaluating)

Engage
(prompting & collaborating)

Explore
(understanding & prompting)
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e Customer
g o behaviour,
What is the preferences, and

dataset about? engagement

Email - preferred
channel

B Purchases $400 [
to $2200, -

Explore
. TN (understanding & prompting) e
88 \What are the key (EE8E8 g Vore females B
g8 takeaway? & thanmales g8
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rT—

Create the
SWOT?

(prompting & collaborating)

g8 Create frequency g

@8 spending chart with &8

the day Of the R el o S Sunday
week? o

Monday

Tuesday Wednesday|

Thursday

Saturday
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g \What are the spreads
¢ of low, medium and
high engaged
customers?

What are the

engagement

channels for
each category?

Examine
(analysing & evaluating)

Email — Highest engagement
App — Balanced
SMS and SM — Lowest engagement
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Launch tiered

loyalty programme
What are the key

strategies to increase
engagement?

Formulate
(deciding & creating)

Implement CRM
for Email

Differentiate )
segmentation

campaign for Males

Incentivise SMS vs Females

and SM booking
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Meet customer
Preference

Meet Ethical and
Sustainable
Quality (3Ps)

Evaluate
Marketing
Effectiveness

Assess Service
Improve Customer Quality
Experience
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Reflect

(being aware)

/ Formulate HIGHQUALITY  HIGH PERCEVED VALUE | /4
:I' (deciding & creating)

PRODUCT WITH PERCERVED VALUE |

Examine
(analysing & evaluating)

Engage

(prompting & collaborating)

Explore
(understanding & prompting)
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e SO Enhanced
[ Structured N g™  Decision-Making

~| Approach to Al

L Integration RN RN -
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BENNEERS . s Frazars] Efficiency and

-~ Alignment with

il Business Goals

Scalability and
Adaptability

ol Risk Mitigation

L and
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e 20 o ~ Continuous

| Skill Development /o Enes Py Improvement ~ Ses
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Competitive

Modernized
oaernize Advantage

| training methods |
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>1lusion an

o

Examine
(analysing & evaluating)

Engage

(prompting & collaborating)

Explore
(understanding & prompting)

Cognitive Al Framework
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Reflect

(being aware)

\ /" Formulate
8 (deciding & creating)

Examine
(analysing & evaluating)

Engage

(prompting & collaborating)

Explore
(understanding & prompting)
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